
Upstart Crow Studios Social Media Content Plan

Platform 1: Facebook

Platforms Overview Best Practices Why it Works

Facebook is a popular site 
that allows users to up-
load photos, post text and 
message other users. The 
average user age is around 
40 years old. Because of 
the ease and diversity of 
this platform, it’s one of 
the largest social sites.

To use Facebook effec-
tively, the posts should in-
clude text and some form 
of visual aspect. Photo 
albums with pictures that 
relate to each other is a 
wonderful way to show 
friends what you’ve been 
up to. Posts that include 
text and a visual is more 
eye appealing on the 
platform and it grabs the 
attention of the user more 
than just a simple text 
post.

For Upstart Crow, Face-
book is a smart choice 
because the most promi-
nent audience is parents. 
Parents are commonly 
on Facebook because 
they can connect with 
old friends and family 
members.

Platform 2: Twitter Twitter is a platform used 
for writing constant, 
quick blurbs about what 
is happening in a compa-
ny’s day. It is used for the 
repetitiveness of posts to 
ensure that their name is 
pounded into the follow-
er’s minds. According 
to Pew Research Center, 
Twitter is the lowest 
percentage of adults using 
it. There is also data on 
the largest percentage of 
Twitter users are in the 
18-24 year old demo-
graphic. 

Twitter is most effective 
when posts are repetitive. 
Twitter is a fast-paced 
platform, and in order 
to be most effective in 
ensuring people see the 
posts, you must be consis-
tent with how often you 
post. An issue with Twit-
ter is that they only allow 
140 characters in a tweet, 
so it is a little difficult to 
say what you need in that 
little space.

Twitter is a good platform 
for Upstart Crow to use 
because it can be used as 
a sort of a blog. You can 
tweet throughout the day 
as rehearsals take place or 
just take a simple picture 
of what is happening 
behind the scenes. It also 
gives Upstart the ability to 
connect with more people 
since their tweets can be 
retweeted, so audiences 
they may not normal-
ly target are reached 
through other people’s 
feeds. 

Platform 3: Instagram Instagram is a social 
media outlet used to 
advertise products and 
characterize a company 
and/or business. This is 
the second most used 
platform behind Face-
book, with a total of 32% 
of internet users having 
Instagram. This outlet 
primarily appeals to 
younger audiences rang-
ing between 18-29, as per 
Pew Research Institute. 

Instagram posts are the 
most effective when posts 
have eye-catching appeal, 
such as attractive pho-
tos, text and/or graphics 
within its composition. 
Posting at least once a 
day enhances the chances 
of a company’s account 
being stumbled upon 
or followed. Photos and 
videos that aren’t just of 
the product diversify its 
feed, thus making it more 
appealing to look at/fol-
low. 

Upstart Crow might find 
Instagram to be a useful 
tool, as it is a theatre for 
youth. Keeping this in 
mind, an account that 
can entertain and appeal 
to target audiences like 
potential students and 
parents (not to mention 
people who are just inter-
ested in theatre in gener-
al) could lead to greater 
interest in the theatre. 



Facebook: 

Post: This post is a poster that is advertising the Beauty and 
the Beast production specifically for parents that are excited 
about their child performing. The idea is hopefully to have 
parents share the post so that their friends could also see 
the poster. 
Time/day to post and why: 1 week before opening night 
of Beauty and the Beast around 7pm. The poster will 
be posted a week before the first show because it allows 
parents time to see it and share on their personal account. 
Posting around 7pm is a prime time because parents will be 
winding down their day and relaxing and getting on social 
media. Since the post will be recently posted it will be in the 
beginning part of their feed. 
Post: Be our guest and join us for the production of Beauty 
and the Beast!
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Suggested Posts:
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Upstart Crow Studios Proudly Presents

Beauty & 
the Beast

Be Our Guest...
Hult Center March 17th-19th

Post: This is a poster advertising the spring classes that are 
offered at Upstart Crow and targets the parental audience. 
Again, the hope is that parents share this content to other 
parents. 
Time/day to post and why: 2 weeks before the beginning of 
spring courses around 7pm. The poster will be a list of all 
the upcoming classes so we want to remind parents again. 
By giving 2 weeks between the initial post and the start of 
classes allows for parents to think about if their child wants 
to or can do classes. The time of 7pm is again for when 
parents are on social media after they have settled down for 
the night. 
Post: Is your child interested in acting? Take a look at our 
acting and vocal lessons available this spring! www.upstart-
crowstudios.org 

Upstart Crow Studios 
Seussology Spring Production (Ages 7-14)

Rehearsals begin April 3rd
Mondays and Thursdays (6:30-8:00pm) 

Saturdays (10:00-12:00pm)
Tuition: $200 (includes script and costume)

Entr’actes (ages 6-10)
Ten-week class begins April 5th

Wednesdays (5:00-6:00pm)
Tuition: $170 (includes costume)

Entr’actes will have the opportunity to join the cast 
of Seussology!

Theatre Tots (ages 4-6)
Ten-week classes
Thursdays (10:00-10:45am) Begins April 4th
Saturdays (3:00-3:45pm) Begins April 8th 
Tuition: $150 

Mix It Up Theatre Improv (ages 10-18)
Ten-week class begins April 3rd

Mondays (4:15-5:15pm)
Showcase performance: Friday, June 16th (7:00pm)

Tuition: $150

Taking the Stage (ages 8 and up)
Ten-week class begins April 8th

Saturdays (2:00-2:50pm)
Showcase performance: Friday, June 16th (7:00pm)

Tuition: $150

Broadway Kids (ages 6-8)
Ten-week class begins April 5th
Wednesdays (4:00-5:00pm)
Showcase performance: Friday, June 16th (7:00pm)
Tuition: $150

Grease- Rock Your Audition (ages 12 and up)
Wednesdays (6:00-7:00pm) begins April 5th
Showcase performance: Friday, June 16th (7:00pm)
Auditions for the summer performance of Grease TBD
Tuition: $150

Show Dates: June, 2-4th 

Spring Classes
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Post: This will be our video about Upstart Crow. The idea 
with sharing our video is to have the community under-
stand how important the program is and how it can help 
their child. 
Time/day to post and why: About a week after the Beauty 
and the Beast production, but before the start of the next 
classes. This is something that should be posted in the 
morning around 8 or 9. This will allow for the video to be 
online all day so that a range of audiences can view and 
share the video. 
Post: Single-mother and parent volunteer Amy Guendulay 
opens up about her experience with Upstart Crow Studios 
and how the program has affected her relationship with her 
daughter Anna. Hear their story here: 



Suggested Posts:

Twitter: 

Post: Inspirational Quote in Adobe Spark 
Time/day to post and why: Post this to Twitter on a Tuesday 
because Tuesdays are typically slow days, so posting this 
quote from Meryl Streep around lunch time will put Up-
start Crow on people’s feeds without blatantly advertising 
for themselves which will be done on other days. This quote 
is relevant to our subject matter, and the picture shows the 
production that is just wrapping up. 
Post: Get your kids acting with Upstart Crow Studios this 
Spring! Here is a link with the classes we are offering this 
coming season. https://www.upstartcrowstudios.org/index.
php/classes/spring-acting-classes-17
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Post: Picture of Belle, advertising Beauty and the Beast
Time/day to post and why: Post this on a Wednesday, start-
ing up a weekly “Why-I-Love-Upstart-Crow Wednesdays” 
with a picture of one of the students and a quote about why 
they love Upstart Crow. This is an easy way to get follow-
ers connected to the students, as well as showing possible 
donors the kids that they are supporting. 
Post: Here is one of our students. ___ loves Upstart Crow 
because it has made ____ more confident and friendly 
towards others! 
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Post: Retweet contest
Time/day to post and why: Since this is a retweeting con-
test, this post will reach people it normally does not reach 
since a retweet goes on that person’s feed and all of their 
followers see the post, which is a cheap way to advertise and 
spread the word about the show. Post at the beginning of 
the day on Friday for 24 hours. Post this at the beginning 
of the day so people will have all day to find the tweet and 
enter the contest. Because it is a retweet contest, the post 
should be cycled through feeds as the day progresses.
Post: Retweet to enter in a raffle to win a pair of tickets to 
our production of Beauty and the Beast March 19th @ 3pm. 
Winner announced Saturday!
Media: No media, just text



Suggested Posts:

Instagram:
Post: Beauty and the Beast poster 
Time/day to post and why: At least two months before the 
debut of Beauty and the Beast. 8:30 AM on a weekday is 
the best time, as this is ideally when our target audiences 
will be checking social media before they start their day, 
or will be available throughout the day for other followers 
to discover. This advertises Upstart Crow’s upcoming play 
Beauty and the Beast, which can gather more attention 
towards seeing the show. The poster provides information, 
such as the date, where to buy tickets and where the shows 
are taking place. 
Post: “Upstart Crow Studios presents Beauty and the Beast, 
a tale of love, compassion, and tolerance. Join us at the Hult 
Center this weekend to see the  magic of Belle and  the 
Beast come to life! #BeautyandtheBeast #UpstartCrowStu-
dios #Theatre”
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Post: Photo of Upstart Crow students
Time/day to post and why: 9 AM  weekday, sometime in 
April, as it will appear on a feed all day, generating more 
traffic as the day progresses.This post shows two students of 
Upstart Crow in action and in costume, which characterizes 
the program as a real -life example is shown. This quality 
photo of students interacting with each other can appeal 
to parents in the sense that students connect with each 
other in the program. For our potential student audience, 
this shows  what they could be if they were to join Upstart 
Crow. 
Post: The cast of Beauty and the Beast loved performing the 
play last month! Want to participate in the next produc-
tion? See www.upstartcrowstudios.org for more informa-
tion on classes and upcoming shows! #UpstartCrowStudios 
#BeautyandtheBeast #Theatre
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Post: Inspiring quote from Adobe Spark 
Time/day to post and why: This inspiring quote  should be 
posted at 9 AM on a Friday (perhaps two weeks from now, 
post-production).  A motivating photo, it is attractive and 
encourages people to seize opportunity, like our target audi-
ence (children) who might want to join the program. 
Post: We love this quote from our most recent production 
Beauty and the Beast. Seeking adventure? Come join our 
Spring Term classes, inspire, and be inspired!  More infor-
mation available at www.upstartcrowstudios.org #Upstart-
Crow #Theatre  #Inspiration #Adventure

Julianna Bourjeard, Kelsey Fagan and Lindsey Reed


